
Duurzaamheid loont!

Sandra Horlings

Wonderwings bv



Creatief marketingstrateeg 

innovatie en duurzaamheid 

22 jaar ervaring

Mooie en toonaangevende 
merken

In uiteenlopende industrieën

Google

Monsterboard 

Inshared

Walibi World Unilever

Procter & Gamble, 

Shell

Pearle

KPN

Rabobank

Ericsson

NS

Nauta Dutilh

Oxxio

Bayer

Glaxo

Abbott

Bilderberg

de Efteling

Villa Pardoes

Watermuseum

NOV

Compaq

en nog veel meer



Sony Releases New Stupid Piece Of Shit That Doesn't Fucking Work   The Onion - America's Finest News Source.rv


Mijn zoektocht



Van consumeren



Naar bewust inkopen



Ethische consument



Nederlandse consument



Laag hangend fruit



Noodzaak?

ú1,99



Noodzaak!

ú3,99



Strategie?
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BUSINESS VALUE



SHARED VALUE



ñCorporate social responsibility can be a source of 

opportunity, innovation and competitive advantage. 

The mutual dependence of corporations on both 

business decisions and society implies that both 

business decisions and social policies must follow 

the principle of shared value. 

That is, choices must benefit both sides.ò

Porter & Kramer

Shared valueé



ñBusinesses cannot succeed in societies 

that fail. 

Organizations, build to last, need to 

successfully leverage social and 

environmental factors. With liberty comes 

responsibility. 

Sustainable brands have the heritage, ability 

and drive to bring this aliveò.

Paul Polman, CEO Unilever
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